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METHODOLOGY OF STUDY

o How did we select residents to survey?

o Stratified random sample of adult residents

o Balanced, representative sample that aligns with Census estimates
o How did we recruit participation?

o Personalized email, text, and telephone calls

o PINs to restrict access and ensure one complete per respondent
o How were respondents able to share their opinions?

o Secure, PIN-protected website that scales to the device

o Telephone (land line or mobile)

o English & Spanish
o What was the sample size?

0453 completed interviews

o Overall margin of error of + 4.5% @ 95% level of confidence
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RATING YUCCA VALLEY

mExcellent ®WGood ®mFair ®WPoor MVerypoor mNotsure/Prefer notto anwer

Yucca Valley as a place to
retire

PAN0 43.6 18.8 8.7 346

The overall quality of life
in Yucca Valley

Yucca Valley as a place to
raise a family

Yucca Valley as a place to
work

As a place to shop and
dine
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LIKE MOST & WANT TO PRESERVE

Nature, environment preservation 17.8
Not sure, cannot think of anything specific

Small town atmosphere

Attract, support local, small biz / Oppose large biz
Recreational facilities offered

Community activities, events

Limit growth, population

Night sky ordinance

Open spaces

Clean air, no pollution

Quiet, peaceful

Affordable housing

Good infrastructure, roadways, prompt repair
Nice, friendly people

Historical places, monuments

Reduce, limit, regulate short-term rentals
Community related services, facilities

Low crime, public safety

Improve traffic management

Weather, climate

Wildlife preservation

0 5 10 15
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CHANGES TO IMPROVE YUCCA VALLEY

Reduce, limit, regulate short-term rentals 13.2
Provide more high-end restaurants, dining options
Improve infrastructure

Provide more high-end shopping centers, retail stores
Beautify, clean up town

Provide more affordable housing

Not sure, cannot think of anything specific

Provide more rec facilities

Provide more rec activities for all ages

Improve economy, jobs

Provide more recreational centers, activities

Attract more businesses in general

Provide more police presence

Enforce Town codes

Provide more community activities, cultural programs
Improve traffic flow

Provide more bike, walking trails

Allow marijuana dispensaries

No changes needed

Improve public safety, reduce crime, drugs

Limit growth, development

Manage growth, development

Provide better schools, education

Address homeless issues

Redevelop, lease empty stores, buildings

Improve government leadership

Reduce speed limit, enforce traffic laws
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OVERALL SATISFACTION
BY STUDY YEAR
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B Prefer not to
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SATISFACTION WITH SERVICES

W Very satisfied B Smwt satisfied M Smwt dissatisfied W Very dissatisfied

Provide fire protection, prevention and emergency medical services [93%]

Provide special events like community festivals and the 4th of July celebration [92%]
Provide parks, sports fields and recreation facilities [95%]

Police services [90%]

Keep public buildings, parks and facilities clean and attractive [97%]

Maintain a low crime rate [92%]

Prepare the Town for emergencies and disasters [74%)]

Provide a variety of recreation and enrichment programs for all ages [89%]

Improve appearance of Town incl beautifying streetscapes, medians, public areas [96%]
Maintain local streets and roads [98%]

Enforce local regulations on short-term vacation rentals [83%]

Manage traffic congestion [95%]

Enforce code violations to address issues like abandoned vehicles, non-permitted
construction, yards not properly maintained [90%]

Address homelessness [89%]

Attract new employers and jobs to town [87%]

% Respondents Who Provided Opinion
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ATTENDED COMMUNITY, ACTIVITY EVENT HOSTED
BY TOWN OF YUCCA VALLEY IN PAST 2 YEARS

Not sure Prefer not to
1.1 answer
Did not attend 0.2

community
activity, event
hosted by
Town
32.3
Attended
community
activity, event
hosted by
Town
66.4
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INTEREST IN COMMUNITY EVENTS

B Very interested B Somewhat interested

Farmers Market 72.7 21.0

Street Fairs

Art and cultural events such as art festivals and summer concerts

Events that celebrate holidays throughout the year, like the Easter
Egg Hunt or Holiday Tree Lighting events

Themed events like the Yucca Valley Film Festival or other
weekend festivals

Health and Wellness programs and events

Recreation and sports event or league

Events designed for families with children 43.3 26.7
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HOUSEHOLD USE OF FACILITIES

M Yes B No M Not sure H Prefer not to answer

A park or playground

Hiking trails

Baseball or softball fields

Soccer fields

Basketball courts

Tennis courts

The Town swimming pool

Pickleball courts
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DESIRED REC FACILITY OR AMENITY

No / None

Not sure / Cannot think of anything specific
Aquatic center, community pool
Roller skating rink

Movie theater

Bike trails

Hiking, walking paths

More activities for kids
Basketball courts

More adequate shades, trees
Gym

Pickleball courts

Skate park

Disc golf

Library center

Fairground

Dog park

Rock climbing gym

More parks

Miniature golf

Arcade

Baseball, softball fields, batting cages
Tennis courts

Farmers Market

Senior center

More restaurants

Boys and Girls Club

BMX, dirt bike tracks

Bed
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VISITED THE HIGH DESERT NATURE MUSEUM

Prefer not to
answer
1.1

Not sure
1.8

_ o Visited High
Did not visit Desert Nature
High Desert Museum

Nature 50.9

Museum

46.3

e
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ACTIVITIES ENGAGED IN AT MUSEUM

M Yes HNo B Not sure M Prefer not to answer

View exhibits 92.1 7.4 (

View a live animal exhibit

Visit and engage in the Museum’s Kids Corner/Activity area

Attend a special event

Participate in a Children’s Program

Listen to a musical event or concert

Listen to a lecture or presentation
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RATING EXPERIENCES AT MUSEUM

Poor Very poor
0.5 0.4

Fair
13.7

Excellent
451
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SUGGESTIONS TO IMPROVE MUSEUM

No / None

Not sure / Cannot think of anything specific

Provide more educational events

Bigger facility, expand

Add more exhibits

Provide more knowledgeable staff

Show more local wild life and plants

Provide more update, information

Provide more advertisements, signs

Add more live animals

Longer hours, days

Increase funding

50.5
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PRIORITIES FOR TOWN FUNDING

W High priority B Medium priority

Maintain fire protection and emergency medical services 73.6

Maintain and repair local streets, sidewalks, and infrastructure

Improve the repair and maintenance of local streets, sidewalks, and infrastructure
Maintain law enforcement and crime prevention services

Attract commercial businesses to Town that provide higher-paying jobs

Improve fire protection and emergency medical services

Complete water conservation projects

Improve look, appearance of Yucca through landscaping, graffiti removal, regular
maintenance of public spaces

Provide recycled water to the Town’s parks and sports fields

Improve law enforcement and crime prevention services

Work with property owners to revitalize old, outdated commercial buildings and
shopping centers

Coordinate more special events in Town like a Farmer’s Market or Street Fair

Attract higher-end restaurants and retail shops to Town

Facilitate development of more housing in Yucca, incl housing that is affordable for low,
middle-income hslds

Fund and deliver projects and programs to assist homeless individuals
Improve the maintenance of dirt roads

Provide more recreational facilities and opportunities
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RATING CUSTOMER SERVICE
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SATISFACTION WITH COMMUNICATION

BY STUDY YEAR

100

90

80

70

60

50

40

% Respondents

30
20
10

0

{TRUENORTH
r\uesu.«xcu

2023 2021 2019 2017

Study Year

B Prefer not to
answer

m Not sure

mVery
dissatisfied

m Somewhat
dissatisfied

B Somewhat
satisfied

m Very satisfied




EFFECTIVENESS OF COMMUNICATION
METHODS

m Very effective m Somewhat effective

E-mail & Electronic Newsletters 52.7 32.4
A Smart Phone app 57.9 27.1
Text messages 48.6 34.6
Materials mailed directly to your house 44.9 36.1
Town website 34.6
Social Media sites such as Facebook, Twitter, Instagram 441

Town hall style meetings
Announcements on local radio stations

Advertisements in local papers
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FINAL THOUGHTS

o Despite the many challenges and changes over the past four years,
resident satisfaction with Town’s performance has remained
remarkably stable.

o Top performance areas include:
o Fire protection, prevention & emergency services
o Special community events
o Parks, sports fields, and recreational facilities
o Police services

o Customer service is highly regarded

o At least 85% of customers gave high marks for Town staff’s accessibility, professionalism,
and helpfulness

o Opportunity Areas

o Economic development/attracting new businesses, employers and jobs

o Addressing homelessness

o Improved public safety

o Maintenance of streets and Infrastructure

o Improve look, appearance and maintenance of public areas

o Continue enforcing regulations on short-term vacation rentals
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